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OPEN DATA ROADMAP (2017-2020)

STAGE 1 - SECURE DIGITAL SERVICES 2016-17 > STAGE 3 - STREAMLINE SOCIAL POLICY 2018-20
STAGE 2 - STREAMLINE TAX 2017-19 STAGE 4 - COMPLETE FUTURE REVENUE SYSTEM 2018-20
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Enhance dataset catalogue and embed dataset identification and release in ‘business
as usual’ activities

2017 2018 2019 2020

Raise the profile and acceptance of open data at all levels within IR Ensure open data program is responsive to feedback and engages with data users
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